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xtend your marketing reach by sponsoring and
advertising at the ACG 2009 Annual Scientific
Meeting and Postgraduate Course. ACG offers

sponsorship and advertising options to meet any budget.

Sponsorship and advertising are great ways to increase
awareness of your company and provide support for vital
components of the meeting. Key opportunities available
at ACG 2009 are listed in this brochure, together with

projected costs.
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Choose from more than 30 sponsorship

opportunities to increase your visibility

at ACG 2009

NEW!

Looking for ways to reach physicians in the office and meet the new self-regulating
guidelines that focus on physician and patient education? ACG offers Physician
Education DVDs, topic-related DVDs that include presentations from 2009 ACG Regional
Courses. The new DVDs comply with the new guidelines by offering valuable physician
education information. No CME is included. Use them as an important educational
tool with physicians and mid-level providers in gastroenterology and hepatology. See
page 4 for more information.

If you are interested in any of the sponsorships listed in this brochure, complete the
enclosed application and fax or mail to ACG at the address listed below. The application
may also be found online at www.acgmeetings.org.

ACG Sponsorship

Attention: Martie Spath/Elaine McCubbin
6400 Goldsboro Road, Suite 450

Bethesda, MD 20817
Fax: 301-263-9025

Have an idea about sponsorship

but don'’t see it on the list?

ACG welcomes the opportunity to discuss additional sponsorship

opportunities. Give us a call.

Your ACG contacts are:

Martie Spath

Vice President, Marketing
301-263-9000
mspath@acg.gi.org

Elaine McCubbin
Director of Meetings
301-263-9000
emccubbin@acg.gi.org

Mark Mrvica

M.J. Mrvica Associates, Inc.
2 W. Taunton Avenue
Berlin, NJ 08009
856-768-9360

Fax: 856-753-0064
markmrvica@mrvica.com




ACG Physician Education DVDs

Looking for ways to reach physicians in the office and meet the
new self-regulating guidelines? ACG offers topic-related DVDs
that include presentations from 2009 ACG Regional Courses. The
new DVDs comply with the new guidelines by offering valuable
physician education information. No CME credit is provided. Use
it as an important educational tool with physicians and mid-level
providers in gastroenterology and hepatology. Cost varies based
on hours of programming and quantity purchased. If distributing
at ACG 2009, ACG will support your marketing efforts with a
half-page ad in the ACG Meeting News, flyer insert in either
the registration bags or door drop bags, plus posters displayed
throughout the registration area and at your booth. Minimum
purchase of 2,000. Available in late July 2009.

The following DVDs are available:
Endoscopy 2009 (approximately four hours of programming)

PRICE:

2,000 copies . . ... $55,000
4,000 copies . . ..o $60,000
6,000 copies . . . ... $65,000
8,000 copies . . . . ... $70,000
10,000 copies. . . . . . . oo $75,000

The following DVDs are also available. Each includes approximately
2 hours of programming.

IBD 2009 © Liver 2009 ¢ Sedation 2009 ¢ Keynote Lectures 2009
Esophageal Disorders 2009 is sold.

Price for DVDs with approximately 2 hours of programming:

2,000 copies . . . ... $45,000
4,000 copies . . ..o $50,000
6,000 copies . . . ... $55,000
8,000 copies . . . ... $60,000
10,000 copies. - « v v« oo $65,000
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ACG Annual Meeting Abstracts on CD-ROM
$65,000

Renewal Pending

The Abstracts on CD-ROM captures all the Annual Meeting
abstracts presented in the plenary and poster sessions in a fulltext,
searchable format. A simple search process locates and reviews
abstracts by topic or author. This is a resource that attendees go
back to time and time again long after the meeting. As the sponsor
of this educational CD-ROM, your company logo will appear on
the front and back covers and on the CD-ROM itself. ACG will
promote availability of the CD-ROM by including an ad in the
ACG Meeting News, flyer insert in either the registration bags or
door drop bags, plus posters displayed throughout the registration
area and at your booth.

Advance Registration Program
SOLD

The Advance Registration Program is the first major direct mail
marketing piece for the Annual Scientific Meeting and Postgraduate
Course that is distributed to ACG members and non-members. It
includes all the pertinent information on registration and housing,
and provides an overview of the educational programming for
the meeting. Two mailings will be sent to members, one will be
direct mailed and the other will be inserted in an issue of the ACG
Update. Two mailings will be distributed to a list of nonmembers.
Total distribution is expected to be more than 30,000. The sponsor
will receive a full-page ad on the back cover (covers 3 and 4)
of the Advance Registration Program. For additional pre-meeting
marketing opportunities, see the Abstract View and Online ltinerary
Planner on page 7 and The American Journal of Gastroenterology
and Nature Clinical Practice Gastroenterology and Hepatology
on page 9.

Annual Scientific Meeting Symposia
Sessions Syllabus

SOLD

The Annual Meeting Syllabus includes all of the symposia handouts
given out during the Annual Meeting. The book is distributed to
every aftendee of the Annual Meeting and has a long shelf life
after the meeting. Your sponsorship will include the opportunity for
a company acknowledgement in the program.

Breakfast Sessions Syllabus
$25,000

Includes all of the handouts given at the breakfast sessions.
This book is distributed to every attendee who participates in a
breakfast session and it has a long shelf life after the meeting.
Your sponsorship will include the opportunity for a company
acknowledgement in the program. Sponsor the Annual Meeting
Breakfast Sessions Syllabus in combination with the Annual
Scientific Meeting Symposia Sessions Syllabus for only $45,000.



What'’s New in Gl Pharmacology CD-ROM
$45,000

This popular halfday program on What's New in Gl Pharmacology
is a popular subject for every gastroenterologist. As the sponsor
of this educational CD-ROM, your company logo will appear on
the front and back covers and on the CD-ROM itself. Sponsorship
includes 1,000 copies for distribution after the meeting.

Postgraduate Course on CD-ROM

Call for pricing

Sponsorship of this highly regarded program on CD-ROM will
increase your visibility at the meeting. Sessions of the PG Course are
captured, live and on-site, complete with the voice, slides and text of
each presenter so attendees can review the Course after the meeting
from the convenience of their home or office. As the sponsor of this
educational CD-ROM, your company logo will appear on the front
and back covers and on the CDROM itself. Purchase the CD-ROM
which includes nearly the entire course or purchase by the session.
Call for pricing.

Postgraduate Course Syllabus
$87,500

Renewal Pending

The Postgraduate Course Syllabus is a state-of-the-art textbook in
clinical gastroenterology that includes text contributions and related
figures prepared by each of the course speakers/presenters. Every
attendee of the Postgraduate Course will receive a copy. Beautifully
designed, the syllabus has great longevity in physician offices, as
well as substantial demand among Gl practitioners who were not
able to attend the ACG meeting. As the sponsor of the Postgraduate
Course Syllabus, you will have the opportunity for a company
acknowledgement in the program and elsewhere as appropriate.

Practice Management Course Syllabus
$15,000

This popular Friday program provides practical tips and tools for
managing an efficient and successful gastroenterology practice.
This valuable resource includes all of the handouts given at the
session and is distributed to every attendee who participates in
the program. Your sponsorship will include the opportunity for a
company acknowledgement in the program.

Preliminary Program
SOLD

The Preliminary Program, nearly 100 pages in length, provides a
comprehensive listing of the educational programming along with
events and a listing of the oral presentations and posters to be
presented. It also includes the necessary forms to register for the
meeting and reserve a hotel room. Distributed to all ACG members,
it's a great way to promote your organization well in advance

of the meeting. Total distribution is expected to be about 30,000
copies (two mailings). Many attendees keep this program book as
a reference for planning their schedule at the meeting. The sponsor
of the Preliminary Program will receive a full-page ad on the back
cover (covers 3 and 4).

For additional pre-meeting sponsorship opportunities, see the
Abstract View and Online ltinerary Planner on page 7 and, The
American Journal of Gastroenterology and Nature Clinical Practice
Gastroenterology and Hepatology advertising opportunity in the
back of this brochure.

Self-Assessment Test

$42,500
Renewal Pending

Two editions of the SelfAssessment Test are distributed — one before
the meeting that contains only questions and one after the meeting
that includes questions, answers, and an annotated bibliography. The
Self-Assessment Test includes more than 300 questions and answers.
As the sponsor of this valuable educational resource, you will have
the opportunity for a company acknowledgement in both editions.

Gl Jeopardy
$100,000 (can be shared with another sponsor)
Renewal Pending

Gl Jeopardy is a lively, energetic session that is open to all meefing
attendees. Prior to the annual meeting, training programs from
across the U.S. compete online and the top five programs from
the online competition attend the annual meeting to compete live.
This program, new in 2004, continues to grow in popularity and
is a must-see event for all meeting attendees. As the sponsor, you'll
receive recognition on signage at the course and at the start of the
program.



Trainees’ Forum

$15,000

The Trainees’ Forum is an annual event that offers presentations from
seasoned professionals, recruiters, and recent graduates offering
career advice for finding the right job and practice environment.
Sponsorship would include the standard sponsor recognition,
signage at the session, and an opportunity to supply beverage
napkins with your company logo.

President’s Reception
$65,000

Renewal Pending

The President’s Reception is the largest social event offered during
the Annual Meeting. It's a notto-miss event that provides a great
networking opportunity for attendees. The President’s Reception
will be held on Monday, October 26. In addition to the standard
sponsor recognition, you'll also receive recognition through signage
at the event and you may supply napkins with your company logo
for the event.

ACG 2009 logo usage

$5,000 per usage

Would you like to include the ACG 2009 logo on your giveaway
item(s)2 The ACG 2009 logo can appear on your giveaway item
along with your company logo. Cost for logo usage is $5,000
per item. ACG 2009 logo usage is limited to three sponsors. Cost
shown is per sponsor. ACG has final approval on logo usage.

Aisle Banners
$51,500
Renewal Pending

Draw more fraffic to your booth when you sponsor the Exhibit Hall
Aisle Banners. As a sponsor, you can display your company logo
and booth number on every aisle banner in the Exhibit Hall, making
it very easy for attendees to find you.
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Annual Meeting Logo Pin
$27,500 (includes the cost of the pin)

The Annual Meeting Pin is a popular giveaway to attendees and is
sure to be a collector’s item in the years to come. The meeting pin
includes the official annual meeting logo and you may customize
the card the pin is placed on. Attendees will pick up the pin from
your booth. In addition to the standard sponsor recognition,
ACG will support this effort through a promotional flyer in all
attendee registration bags and in one room drop bag, signage near
the Exhibit Hall entrance and at your booth, and an ad in ACG
Meeting News and the ACG 2009 Official Exhibit Guide.

Annual Meeting Logo T-shirt
$25,000 + cost

Be the sponsor of the ACG Annual Meeting Tshirt. An official gift
for the ACG Meeting, the t-shirt — an all-cotton, pre-shrunk item
— will include a small image of the meeting logo on the upper left
chest with a larger logo on the back. Attendees will pick up their
tshirt from your exhibit booth. In addition to the standard sponsor
recognition, ACG will support this effort through a promotional flyer
in all attendee registration bags and in one room drop bag, signage
near the Exhibit Hall entrance and at your booth, and an ad in ACG
Meeting News and the ACG 2009 Official Exhibit Guide.

Exhibit Hall Scavenger Hunt
$2,500 - $10,000

(Price varies based on booth size — call for pricing)
Available Slots Open!

Keep the traffic flowing to your booth by participating in the
Exhibit Hall Scavenger Hunt. Attendees will receive a Scavenger
Hunt card and must visit participating booths in order to qualify
for a drawing for one of several prizes offered by ACG. ACG will
support the Exhibit Hall Scavenger Hunt through a promotional flyer
in attendee registration bags and in one room drop bag, an ad in
ACG Meeting News and the ACG 2009 Official Exhibit Guide and
signage near the Exhibit Hall entrance.



Abstract View and Online Itinerary Planner
$30,000
Great pre-meeting marketing opportunity!

Garner pre-meeting exposure by sponsoring the Abstract View and
Online ltinerary Planner. Thirty days prior to the meeting, attendees
can browse hundreds of abstracts selected for presentation. An
online itinerary planner allows them to plan their schedule for the
meeting. Attendees can view the abstracts for up to 10 months after
the meeting. In addition fo the standard sponsor acknowledgement,
your company name will appear as the sponsor on the specially-
designated web page for up to 11 months.

Coffee Breaks
Saturday — $8,000 per coffee break (2 per day)

Sunday — $8,000 per coffee break (2 per day)

When time is of the essence and attendees are looking for some
refreshment before the next session, the coffee break provides
an added convenience that Postgraduate Course attendees truly
appreciate. Two coffee breaks will be offered each day near the
Postgraduate Course sessions. The cost shown is the price per coffee
break. Your sponsorship will include signage in the coffee break
area thanking your company. You will also have the opportunity to
provide coffee cups and napkins bearing your logo.

Information Booth
$20,000

Whether an attendee is looking for a meeting room, where to pick
up their CME certificates, how to register, or any other pertinent
information, they'll stop by the ACG 2009 Information Booth.
In addition to the standard recognition, as the sponsor you may
display your company or product logo at the booth.

Internet Café
$45,000

Attendees who visit the Internet Café can check their email and
surf the Web during the conference. In addition to the standard
sponsor recognition, as the sponsor of the Café, you will have the
opportunity fo provide a screensaver with your company name and
logo, your company or product logo may be included on signage,
a tent card with your company name will be provided for each
station, and you may provide mousepads with your company logo
at each station. A total of 16 computers will be offered: 10 near
registration and six in the Exhibit Halll.

Lanyards
SOLD

All attendees will be wearing your logo when you sponsor the
lanyards. In addition to the standard sponsor recognition, the
lanyards may include your company logo/slogan. ACG will need
to approve any design before distribution.

Massage Stations
$15,000

Say ahhh! An upper body massage is a great pick-me-up during the
day. ACG will offer massage chairs for attendees on the exhibit hall
floor to help attendees feel refreshed, appreciated and energized.
By sponsoring the massage stations, attendees will be required to
stop at your booth for their free massage ticket. Your sponsorship will
include sign recognition in the massage area and an opportunity to
place company materials in the massage area.

Meeting Registration Bags
$27,500 + cost of bags

Keep your company name in front of attendees throughout the
meeting. Every attendee receives this bag when they register and
the bag includes all of the key materials for the meeting. As the
sponsor of the Meeting Registration Bags, your company will choose
the bag design (ACG must approve) and your company logo will

be included on the bag.
A



Luggage Tags
$15,000 + cost

Many attendees have asked us to add this sponsorship opportunity
because all their bags look alike at the meeting, so help attendees
keep track of their meeting bag while at the meeting and after the
meeting with the ACG 2009 Luggage Tag. Attendees will receive
the tag at registration. As the sponsor of the Luggage Tags, your
company will choose the type of tag (ACG must approve) and your
company logo will be included on the tag.

Notepads and pens

$20,000 + cost

Get your paper and pens ready. By sponsoring the notepads and
pens, you'll provide a much-needed resource to attendees. Notepads
and pens will be included in the attendee registration bag. They'll
no longer have to search the Convention Center for a pen to borrow
or a notepad to write on. The notepad and pens may include your
company logo and booth number. ACG will have final approval on
design. In addition to the standard sponsor recognition, you'll also
receive recognition with signage in the meeting registration area.

Pocket Survival Guide/Pocket Map of City
$20,000 + cost to print

Where to go, what to see? Thanks fo you, attendees will find it all
when you sponsor the Pocket Survival Guide and City Map. As the
sponsor of the Guide, you'll get prominent company recognition
with your company logo imprinted on the Guide. The Guide will be
inserted in all registration bags so attendees will have it with them
from the start of the meeting.

Post-it Flag Dispensers
$15,000 + cost

We've never met anyone who didn't like the Post-it Flags to help
them highlight important pages. This indispensable Postit Flag
Dispenser will include your company logo. All attendees will receive
the Post-it Flag Dispenser in their meeting registration bag.

Room Drop Bags
$14,000 each

Two available!

Be one of the first companies attendees see when you sponsor one
or more of the Room Drop Bags. Bags, which are delivered to each
attendee’s hotel room, include a copy of the ACG Meeting News,
as well as updates from other exhibiting companies as coordinated
through ACG. The Room Drop Bag can include your company
name and logo on the bag. A total of three room drops are planned

for ACG 2009.

Advertising Opportunities

ACG offers several advertising opportunities to increase your
exposure at ACG 2009.

ACG 2009 Convention Center banners — open to ACG
2009 exhibitors, banner advertisements are available throughout
the Convention Center area. Go online to view available banners
and locations. Price is all inclusive. More than 30 banners are
available for advertising. To view the banners, visit http://www.
plantour.com/custom/acg/.

ACG Meeting News — a tabloid-size newspaper published
twice during the meeting, it's the official ACG newspaper that
is specifically designed for the Annual Scientific Meeting and
Postgraduate Course. The first edition is distributed during the two
days of the Postgraduate Course in the registration bag and the
second edition is distributed during the three days of the Annual
Scientific Meeting. ACG Meeting News provides meeting, exhibit
and association news to all attendees and features up-tothe-minute
information on daily events. When you purchase an advertisement
in the ACG Meeting News, your ad will run in both the Postgraduate
Course edition and the Annual Meeting edition. Your advertisement
in the ACG Meeting News will reach a wide range of professionals
in the medical field, from purchasers to administrators to physicians.
Advertisements also encourage meeting attendees to visit your



booth for more detailed information on your product or service. In
addition, your ads will continue to work for you after the meeting
ends by allowing attendees to reference your advertisement when
they return home.

ACG Official Exhibit Guide — this guide provides important

exhibit information to all attendees, including detailed exhibitor
listings, a schedule of meeting events, a floor plan of the Exhibit
Hall, and other activities taking place in the Exhibit Hall. The ACG
Official Exhibit Guide will be distributed to all registrants and
attendees in their registration bags. Your advertisement in the ACG
Official Exhibit Guide will encourage meeting attendees to visit your
booth for more detailed information on your product or service and
provide an important reference for decision-makers, both during
and after the meeting.

Additional Information for ACG Meeting News and

ACG Official Exhibit Guide

Camera-ready art sized to dimensions listed on page 10 is expected.
(Any resizing, mechanical or production services will necessitate
additional costs.) We will attempt to preserve original condition
of materials received, but publisher is not responsible for lost/
damaged materials after publication.

Meeting News: Ad materials for each issue must be identical.
Publisher reserves the right fo label ads as “Advertisement.” Premium
positions and inserts are also available (rates vary).

ACG Official Exhibit Guide: Premium posifions are available (rates vary):
Back cover — 50%, inside covers — 40%, dll other positions — 25%.

Digital Specs
When submitting advertising digitally, please provide a high
resolution PDF and a color laser proof per the following specs:

® PDF file format preferred. High resolution digital media (minimum

300 dpi for images), PDF/Acrobat 5.0 or higher.
e All fonts and graphics must be embedded.
e Convert all RGB to CMYK.

e Set up document to trim size and include crop marks and

1/8" bleeds.

* File submission: Electronic transfer is the preferred method of
submission. Please contact ACG'’s Production Department, at
kleotti@acg.gi.org for FTP file submission instructions.

e Color laser proof: Submit color proof, produced from your
supplied digital file, via conventional mail by August 28, 2009,
to Martie Spath, VP Marketing, ACG, 6400 Goldsboro Road,
Suite 450, Bethesda, MD 20817.

Deadlines and Payments:

Spacereservations . . . . . ... ... ..., August 21, 2009
Paymentdue . . ... ............. August 21, 2009
Materialsdue . . . . ... ... ... ... August 28, 2009

All signed agreements are firm. No cancellations will be accepted.

The American Journal of Gastroenterology

Ranked one of the top four gastroenterology and hepatology
journals in the world! The official journal of the ACG, The
American Journal of Gastroenterology meets the day-to-day
demands of clinical practice. Aimed at practicing clinicians, the
journal’s articles deal directly with the disorders seen most often
in patients. It brings a broad-based, interdisciplinary approach
to the study of gastroenterology, including articles reporting on
current observations, research results, methods of treatment, drugs,
epidemiology, and other topics relevant to clinical gastroenterology.
Increase your awareness year round by advertising in the Journal
monthly.

Nature Clinical Practice Gastroenterology
& Hepatology

Published by Nature Publishing Group and an official journal of
the ACG, Nature Clinical Practice Gastroenterology & Hepatology
provides timely interpretations of key developments in medical
research, translating the latest findings into clinical practice. It
includes editorial and opinion pieces, highlights from the current
literature, commentaries on the application of recent research to
practical patient care, comprehensive reviews, and in depth case
studies. ACG Members, Fellows (FACG), Masters [MACG), and
International Members qualify for a complimentary subscription to
Nature Clinical Practice Gastroenterology & Hepatology.

For further information about advertising opportunities, contact:
M.J. Mrvica Associates, Inc.

2 W. Taunton Avenue

Berlin, NJ 08009

(856) 76892360

Fax: (856) 753-0064

Advertise in ACG'’s Digestive Health
SmartBrief which reaches over 35,000 patients
weekly and growing. Contact SmartBrief at

csellars@smartbrief.com.
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ACG Meeting News

SIZE DIMENSIONS* (WIDTH X HEIGHT) BLACK & WHITE 4-COLOR
BOTH ISSUES BOTH ISSUES
Full page bleed 111/2"x151/4” (trim size is 11 1/4" x 15") $8,600 $10,495
Full page non-bleed 10"x 14" $8,600 $10,495
Junior page 71/2"x10" $7,217 $9,177
1/2 page 10"x7" or 5"x14" $6,232 $8,096
1/4 page 5x7" 3,780 $5,665

SECOND COLOR AVAILABLE FOR $625 o AGENCY COMMISSION 15%  COVER 4 POSITION 50% PREMIUM ¢ MATERIALS DUE: AUGUST 28, 2009

ACG Official Exhibit Guide

SIZE DIMENSIONS* (WIDTH X HEIGHT) BLACK & WHITE 4-COLOR

BOTH ISSUES BOTH ISSUES
Full page bleed 83/4"x 11 1/4" (trim size: 8 1/2" x 11") $4,547 $5,539
Full page non-bleed 7"x10" $4,547 $5,539
1/2 page - horizontal 7"x41/2" $3,250 $4.190
1/2 page - island/Jr. 43/4"x71/7" $3,250 $4,190
1/3 page - vertical 21/2"x91/8" $2,562 $3,528
1/3 page - square 43/4"x47/8" $2,562 $3,528
1/4 page 31/7x5" $2,016 $2977

SECOND COLOR AVAILABLE FOR $425 o AGENCY COMMISSION 15% ¢ MATERIALS DUE: AUGUST 28, 2009

ACG Meeting News ACG Official Exhibit Guide
Full Page Non-Bleed Full Page Non-Bleed
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For further information about advertising opportunities, contact: Mark Mrvica, M.J. Mrvica Associates, Inc.
i 2 W. Taunton Avenue | Berlin, NJ 08009 | (856) 7689360 Fax: (856) 753-0064
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Sponsorship and Advertising Application

AC62009 " The ACG Annual Scientific Meeting and Postgraduate Course

S(]ﬂ |egO OCTOBER 23 - 28, 2009 » SAN DIEGO CONVENTION CENTER, SAN DIEGO
OCTOBER 23-28,2009

THE PREMIER Gl CLINICAL MEETING
AND POSTGRADUATE COURSE

NAME TITLE

COMPANY NAME

ADDRESS

crmy STATE ZIP/POSTAL CODE

PHONE FAX

E-MAIL ADDRESS

SPONSORSHIP / ADVERTISING OPPORTUNITY AMOUNT OF SPONSORSHIP / ADVERTISING

ARE YOU RENEWING A SPONSORSHIP FROM ACG 2008: [ YES O NO

SIGNATURE

ACG 2009 Sponsorship Policies and Procedures

All companies who sponsored an activity in 2008 have the first right of refusal for renewal of the same sponsorship in 2009.
Renewal of any sponsorship must have been secured by January 31, 2009. Payment for any sponsorship must be made within
30 days after application has been accepted and an invoice has been mailed. No cancellations will be accepted. ACG 2009
sponsorship and advertising opportunities are only available to companies exhibiting at ACG 2009.

All sponsors of ACG 2009 receive the following standard acknowledgements:

* Recognition in ACG Meeting News “Thanks to Our Sponsors”

e Listing on ACG meeting website, www.acgmeetings.org, “Thanks to Our Sponsors”

® Recognition in the ACG Final Program Book

In order to receive the standard recognition as listed, sponsorship(s) must be secured by June 1, 2009. Depending on the sponsor-
ship opportunity, additional acknowledgement may apply.

American College of Gastroenterology
6400 Goldsboro Road, Suite 450 | Bethesda, MD 20817 | 301-263-9000; Fax: 301-263-9025

www.acgmeetings.org; www.acg.gi.org i
n
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The American College of Gastroenterology

6400 Goldsboro Road, Suite 450
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